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F INALISTS OF THE 
2018 European Risk 

Management Awards have been 
announced with high-calibre 
individuals from Germany, 
Russia and France vying for the 
top Risk Manager of the Year 
prize.
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L EADING RISK MANAGERS ARE 
concerned that Marsh & McLennan 
Companies’ (MMC) 

planned acquisition of JLT will 
reduce their choice of broker and 
divert attention from client-facing 
services towards integration 
efforts, causing a temporary loss 
of focus.

This is particularly worrying 
for risk and insurance managers 
because it comes at a time when 
they want more help from brokers 
to deal with emerging, intangible 
risks. There is a worry among 
those that we spoke to that such innovation 
will be put on the backburner as the MMC 
JLT deal shakes out. 

ACQUISITION 
MMC announced last month that it is set 
to buy rival JLT in a $5.6bn cash deal. The 
parent company of Marsh and Guy Carpenter 

said the deal for London-listed JLT has been 
approved by boards on both sides of the 
transaction.

The bid amounts to $5.6bn in fully 
diluted equity value, or an estimated 
enterprise value of $6.4bn. JLT shareholders 
will receive £19.15 per share, which represents 
a 34% premium on their closing price on 17 
September just before the deal was announced. 

MMC estimates the deal 
will close in spring 2019. The 
company also explained that 
there is no termination fee for 
either side of the transaction. 
Both sides are committed, said 
MMC’s CFO Mark McGivney.

JLT operates in 40 countries, 
with particular focus in the UK, 
Australia and key emerging 
markets across Asia and Latin 
America.

The broker provides risk and 
insurance broking advice to energy, mining, 
healthcare, construction, marine, aerospace 
and fi nancial services fi rms through its 
specialty business. JLT also has a reinsurance 
arm and an employee benefi ts business.

“This a good acquisition from a 
growth perspective because JLT outgrew its 
competitors and we expect this to continue,” 

said Dan Glaser, president and CEO of 
MMC. The takeover will see MMC become a 
“stronger specialty risk” broker, he continued, 
specifi cally mentioning aerospace and energy.

Mr Glaser said JLT will increase MMC’s 
revenues to approximately $17bn and add 
another 10,000 staff. The move will see a 
“tremendous injection” of talent into MMC, 
he said. 

LESS CHOICE
While the new company’s scale may provide 
benefi ts for risk managers, those we spoke to 
said the deal leaves them with even less choice 
of broker and could see attention shift away 
from services they desire. 

Carl Leeman, chief risk offi cer at Katoen 
Natie and past president of the International 
Federation of Risk and Insurance Management 
Associations (Ifrima), said the deal is “no 
doubt” bad news for risk and insurance 
managers. 

“We have one competitor less and there 
will be a lot of uncertainty for employees of 
both companies because, as always, there will 
be layoffs, no matter what the communication 
is today. As a consequence, employees will be 
even more focused on their own survival with 
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Commercial Risk held its fi rst construction 
conference in London, last month ....26-29

Risk managers concerned Marsh JLT 
deal will reduce choice and divert focus

Collaboration 
on construction 
claims harder 
to fi nd
◆  THE COLLABORATION 
required to deliver smooth 
claims is hard to achieve 
as brokers continue to 
reduce assistance and 
a lack of experienced 
loss adjusters sees them 
fail to pick up the slack, 
according to experts at CR’s 
construction event. 

p3
We report from 
the annual GVNW 
conference in Munich
◆  GERMAN RISK MANAGERS 
are becoming increasingly 
nervous about a hardening 
attitude at leading insurers 
towards property fi re risk, 
fearing that recent public 
statements made by some 
in this loss-making line of 
business about aggressive 
price increases will lead to 
a clumsy approach.
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Emerging market risks 
rise on debt concerns
◆  INCREASED VOLATILITY 
in emerging markets as 
foreign investors pull back 
from heavily indebted 
countries like Turkey, 
Argentina and South Africa.
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◆  RISK MANAGERS NEED 
to ask big questions as 
Marsh snaps up JLT.
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T HE FIRST FOUR 
months of the EU’s 
General Data Protection 

Regulation (GDPR) have seen 
a marked increase in breach 
notifi cations, as some organi-
sations struggle under the 
new regime.

In early September, British 
Airways became the fi rst 
company to report a sizeable 
data breach under the EU’s 

new data protection regulation. 
Late last month, Facebook 
compromised the data of more 
than 50 million users, which 
is set to be one of the largest 
breaches under the GDPR. 

BREACH BUMP
In addition, regulators and 
insurers have seen a signifi cant 
uptick in data breach notifi -
cations since the regulation was 
implemented in May. These 
breaches are providing some 
useful insights, as regulators, 
corporates and cyber insurers 
feel their way through the new 
regime’s many requirements. 

Notifi cations to the UK 

data protection regulator 
quadrupled in the fi rst few 
months of the GDPR, with 
large increases also reported in 
France and Belgium. The UK’s 
Information Commissioners’ 
Offi cer (ICO) recently revealed 
that it is dealing with more 
than 500 calls to its data breach 
notifi cation hotline each week.

It is not only the number 
of data breaches that is causing 
concern. Companies that suffer a 
breach will need to navigate new 
rules and requirements, many of 
which are open to interpretation. 
The introduction of the GDPR 

Firms struggling under GDPR as breach notifi cations rise
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Key Information

Essential reading for corporate risk and insurance managers:

Part of a family of international publications produced by an experienced team 

Focused on corporate risk and insurance managers’ information needs

Audience reach expanded to include large multinationals and the middle and upper middle corporate markets 

Relied upon for accurate and exclusive news, in-depth analysis and proprietary content 

Events co-hosted with Ferma and other leading national member associations

Print and digital newspaper, online, weekly digital newsletters, seminars and awards 

Unrestricted free access to our content for risk and insurance managers 

 

  MARKET LEADING AUDIENCE

• 3,500 circulation for the monthly 
newspaper

• 8,000+ additional circulation for 
conference delegates

• 5,200 circulation for the weekly 
electronic newsletters

• 70% audience of corporate risk and 
insurance managers

• 80% audience based within Europe 

  AUDIENCE PROFILE

Commercial Risk Europe is considered essential reading for corporate risk and insurance 
managers with an interest in Europe at multinational firms, the middle and upper middle 
corporate markets and also their risk transfer partners. 

Audience

Company Type 

70% Corporates 
18% Brokers
10% [Re]insurers
2% Other

Regions
80% Europe 
13% US
3% Africa 
3% Asia 
1% Middle East 

  TOP 10 CORPORATE INDUSTRIES

• Energy
• Services
• Finance
• Manufacturing
• Food & Beverage
• Retail
• Telecoms
• Engineering
• Consulting
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Newspaper

Commercial Risk Europe was originally launched as a 
newspaper with the aim of becoming the voice of the 
European risk and insurance management community for 
professionals at the largest multinational companies. Since 
launch we have evolved to offer our readers and advertisers 
additional platforms, however the newspaper remains an 
integral and highly valued medium to connect advertisers 
with our audience. We have also expanded our audience 
reach to include the increasingly important middle and 
upper middle corporate market.

We publish 8 issues in a year to a circulation of over 7,700. 
Most editions also receive additional distribution through 
industry events resulting in a further 8,000+ print copies 
produced annually. 

  NEWSPAPER ADVERTISING RATES 

FREQUENCY: 1X 3X 5X 8X 

Front Page Strip £5670 £5100 £4820 £4540

Full Page £6065 £5460 £5155 £4850

Half Page £3150 £2835 £2680 £2520

Advertising rates are gross rates and subject to applicable VAT at the prevailing rate.
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Conference Show Dailies

Commercial Risk Europe is widely respected by key industry associations and 
is in the privileged position of providing attendees at selected annual industry 
events with unique conference Show Daily newspapers.

These are typically 16+ page editions produced live at the conference, 
dedicated to providing attendees with up-to-the-minute and summarised 
news, plus analysis about the conference meeting.

For firms looking to enhance their profile with specific association conference 
delegates, these show dailies provide a highly complementary advertising and 
sponsorship platform.

Conference Show Daily schedule 2018

ASSOCIATION 
CONFERENCE MONTH DESCRIPTION SHOW DAILY 

PRINT RUN

AMRAE February The annual meeting for French 
insurance buyers 2000

Airmic June The annual meeting for UK 
insurance buyers 2000

GvnW September The annual meeting for German 
insurance buyers 1000

Ferma November
The biennial meeting for European 
insurance buyers & European 
associations

2000

Advertising and sponsorship rates are available on request.

  NEWSPAPER AND CONFERENCE SHOW DAILIES TECHNICAL SPECIFICATIONS 

Front page strip: Trim: 257mm x 45mm Bleed: 263mm x 48mm

Full page: Trim: 257mm x 364mm Bleed: 263mm x 370mm

Junior page: Trim: 167mm x 307mm Bleed: 225mm x 330mm

Half page Horizontal: Trim: 257mm x 182mm Bleed: 263mm x 185mm

Half page Vertical: Trim: 128mm x 364mm Bleed: 134mm x 367mm
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A IRMIC HAS URGED ITS MEMBERS  
to up their game and better help 
insurers develop the solutions needed 

for increasing intangible assets.
Speaking at the association’s annual 

conference this week, Airmic CEO John 
Ludlow urged everyone across the risk 
transfer chain to collaborate and finally 
makes some progress on new solutions to 
the changing risk landscape. 

OUT OF REACH
“We’ve been talking for years about  
the need for insurance to cover risks  
to intangible assets, yet, despite our  
best efforts, we’ve made very little progress. In 
some areas, like business interruption, there’s a 
perception that  
things have actually gone backwards,”  
he said.

Whereas criticism over a lack of innovation 
from the insurance market has previously 
tended to focus on carriers, Airmic this week 
widened the debate and stressed that its 
members need to do more.

“There are problems on both sides and 
that is why we have got to do this together. 

You can’t do it separately. The missing word is 
‘collaboration’. If we don’t get the customers 
and the market and brokers collaborating, it 
isn’t going to happen,” said Mr Ludlow. 

“We are saying the commercial insurance 
market needs to step up and engage on this, 
but we are also saying to our members: you 
need to step up. We need to develop risk 
managers and give them business expertise 
and bridge them to the other functions so they 
understand what is going on. The insurance 
solutions will only come when we get risk 
mangers working with the c-suite and then 

bring the insurer in,” he explained 
during a press conference. 

COMPREHENSION TEST
He said the new insurance models 
needed to cover intangible risks such 
as data, intellectual property and 
reputation will require risk managers to 
fully understand their risk and be able to 

articulate them to risk transfer partners. This is 
something that many organisations cannot do 
today, he suggested. 

“If you don’t understand or manage these 
new assets, such as brand or data, then how 
on earth can you ask an insurer to cover them? 
That is the problem. How many companies 
actively manage and monitor their reputation 
amongst different stakeholders and across 
different markets? How many companies 

Airmic says members 
must up game to improve
their transfer options

Buyers call 
for evergreen 
as renewal 
burden 
mounts

Technology  
set to provide 
solution

  EVERGREEN
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W ItH LeADING rISK 
managers calling on 

the insurance market to help 
slash the annual renewal 
burden, evergreen policies are 
once again under the spotlight 
and experts believe technol-
ogy could at last help deliver 
some real progress in this 
area. One broker said block-
chain could see evergreen 
polices become a reality in the 
next three to five years.

Tracey Skinner, director of 
insurance and risk financing 

at BT Group, 
as well as 
Airmic board 
member, told 
Commercial 
Risk Europe 
that renewal 
cycles, partic-
ularly since 

the Insurance Act, put a huge 
strain on many companies. 
She said buyers need help to 
“take a machine gun to the 
renewal cycle”.

One solution is evergreen 
insurance policies, but they 
are not forthcoming, contin-
ued Ms Skinner. 

She understands that 
these policies would need 
to have certain boundaries 
to account for big changes 
in risk profile, and require 
changes in reinsurance 
purchasing currently built 
around annual cycles. But Ms 
Skinner believes these issues 
are surmountable. 

“So why do we not just 

Cyber fitness 
falls short: 
Survey
u  CYBER RISK IS NOW A 

top concern for Airmic 

members but many 

believe the ability of their 

organisations to respond  

is falling short.

p4

Buyers must 
test parametric 
covers: Airmic
u  RISK MANAGERS COULD 

make better use of 

parametric insurance 

solutions to address 

limitations in traditional 

insurance, according to a 

paper from Airmic. 

p4

Work needed 
on pay gap  
and diversity
u  GENDER PAY GAP  

reporting in the UK has 

highlighted the potential for 

pay disparity among risk 

managers and the need 

for more work on diversity 

within the profession.

p6

Boards lacking 
cyber awareness
u  CYBER RISK AWARENESS 

is rising in the UK but 

concern has yet to translate 

into board engagement or 

companies taking out more 

insurance, according to 

a recent report by the UK 

Government.

p8
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T HE GERMAN 
insurance community 
has been warned that 

its customers will continue to 
watch very closely how it deals 
with a new tax on the export of 
premiums out of the US by their 
international carriers.

BEAT was introduced on  
1 January and forms part of the  
Trump administration’s wider effort to  
raise taxes paid by overseas companies that 
operate in the US, stamp out supposed tax 
evasion by foreign firms and improve the 
competitive position of US businesses.

FRONT UP
For international insurers, BEAT means they can 
no longer front US business of their international 
customers and reinsure this back to their head 
office operation to avoid US taxes. Insurers 
and reinsurers that do not have fully fledged 
taxpaying US subsidiary operations will have to 

pay the new tax or invest in the formation of a 
US-registered carrier.

One senior German insurance executive 
told Commercial Risk Europe at the start of the 

year that the new tax would add 
some 5% to the cost of underwriting 
business in the US as of 1 January 
2018. He said this would rise to 10% 
in 2019 and to 12.5% from 2026. 
The tax applies to those insurers and 
reinsurers with US operations writing 
a minimum $500m during the 
previous three years that retain less 
than 25% in the country before 
reinsuring out to the mother company.

The application of this tax will 
make the cost of doing business in the US for 
international carriers simply uneconomic, said 
the German insurer. The only option open to 
them was to either pass on the cost to customers 
or stop underwriting US risks as part of global 
programmes, he, and others, said. 

The GVNW was not happy with the idea 
that the cost of BEAT would simply be passed 
onto customers. In mid-February, it issued a 
strong statement on the matter. It said there 
is no basis for international insurers to suggest 
that this new cost would have to be simply 
transferred to customers.

Alexander Mahnke, president of the 

association, told Commercial Risk Europe earlier 
this year: “We see no reason for incurring the 
cost of cover for GVNW members or any other 
risk and insurance managers across Europe. This 
is a business cost for the insurers to manage 
themselves, just as any other cost of doing 
business. It should not be simply shifted onto 
customers.”

After issuing its statement, GVNW asked 
the leading international insurers active in 
Germany to confirm they will not shift the cost 
onto their customers. The insurers responded in 
a variety of ways but all essentially said the cost 
would not be passed on to customers in 2018.

DON’T DODGE
However, GVNW members told Commercial  
Risk Europe during their conference this week 
that at least one of the insurers has already tried 
to go back on its commitment, by trying to pass 
the tax on to captive reinsurance.

Mr Mahnke told insurers at this week’s 
GVNW conference that they are being watched 
very closely and can expect a strong reaction if 
they try and dodge their commitment.

“We received positive statements from 
the insurers earlier this year and this needs to 
continue for years to come. If there is a change in 
attitude then we will react and strongly object to 
this,” Mr Mahnke told GVNW members.

German insurers urged to stick  
to promise not to pass on BEAT  
cost or face strong buyer response

Munich Re 
buys IoT firm 
Relayr in 
$300m deal
u  TECH COMPANY RELAYR 
gives Munich Re end-to-
end solutions in the areas 
of the internet of things  
and digitalisation.

p4

Focus on specialty, 
claims and tech  
for German growth
u  INVESTMENT IN THE LATEST 
technology to improve the 
way the insurer works with 
brokers and customers, 
notably in claims, is focus 
for AGCS says Andreas 
Berger.

p6

Technology offers 
exciting potential for 
commercial insurers
u  CRE MEETS AIG’S 
Alexander Nagler to  
discuss the potential  
impact of M&A on 
capacity, claims and the 
revolutionary impact of  
new technology. 

p8

HDI Global forging 
ahead with strict action 
plan to tackle German 
combined ratio 
u  HDI GLOBAL HAS MADE 
it clear to the German 
risk and insurance 
management community 
in recent times that it will 
not sacrifice profitability 
for volume in the face of 
continued high losses in fire 
business and a generally 
fierce competitive market.

p9

 INSIDE–

www.commercialriskonline.com 
GVNW CONFERENCE DAILY
7 September 2018

NEWLINE & LIBERTY: 
Specialty players commit to German 
market despite tough conditions .....10

GVNW 2018

Alexander Mahnke

  FIRE

Adrian Ladbury
aladbury@commercialriskonline.com

@COMRISKONLINE

German risk managers are 
becoming increasingly nervous 

about a hardening attitude at 
leading insurers towards property 
fire risk, fearing that recent public 
statements made by some in this 
loss-making line of business about 
aggressive price increases will lead 
to a clumsy approach that will 
unfairly punish customers with 
decent loss records.

HDI Global used its first-half 
results presentation to state clearly 

that the combined ratio of 115% 
forecast by the German Insurance 
Association for property fire 
business is completely unacceptable 
and explained it had already 
instituted a tough re-underwriting 
process called 20/20/20. Other 
leading German insurers are 
also taking similar steps and the 
decision by Mapfre to quit the 
German market after years of 
slowly building up its business was 
not well received.

One leading German risk 
manager told Commercial Risk 
Europe during the opening day of 
the GVNW’s annual conference 
yesterday that she and her fellow 
members are worried that risk 
managers with good loss records 

will find themselves unfairly 
punished as insurers try and prove 
to investors that they are serious 
about tackling this loss-making line 
of business.

Alexander Mahnke, president 
of the GVNW, remarked during his 
opening speech at the conference 
that the insurance management 
community does not want to see a 
knee-jerk reaction and appealed for 
“moderation”.

“There were record property 
damage losses last year and the 
industry is talking about increasing 
premiums for property insurance, 
reducing shares and in one case 
[HDI] pulling back from 20% of its 
book of business. We will see if this 
can be implemented. In the case of 

customers with good loss records, 
will the brokers then have to go to 
the competition? We are appealing 
to the insurers to treat this with 
moderation,” said Mr Mahnke.

“There has of course been a 
trend of lower premiums for some 
time now, but is this reaction really 
the correct reaction? The business 
of insurance has to be based on 
accepting risk and the insurers of 
course need to earn money, and it 
is important to impose increases 
where justified. But applying 
increases for everyone is not the way 
to go. We need a dialogue so that 
the insurers can properly analyse 
the risk and find the right cover for 
each individual case. It is not rocket 
science,” added Mr Mahnke.

German risk managers call for ‘moderation’  
as insurers seek to clean out property books
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AMRAE e-daily blast (event 6th to 8th Feb)  
Thursday 7th / Friday 8th

AIRMIC e-daily blast (event 3rd to 5th June) 
Tuesday 4th / Wednesday 5th

GVNW e-daily blast (event 4th to 6th Sept) 
Wednesday 5th / Thursday 6th

Ferma e-daily blast (event 17th to 20th November) 
Monday 18th / Tuesday 19th / Wednesday 20th
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European Risk 
Frontiers Survey
Our annual Risk Frontiers Survey was launched 
in 2010 and has developed into a pivotal 
benchmarking project with a dedicated publication 
and event series [see page 9] trusted by risk and 
insurance managers and their risk transfer partners 
across the European borders.

The Survey is conducted through a range of one-
on-one interviews and roundtable discussions 
among risk and insurance managers across Europe 
concerning current topical issues in the workplace.

Soundbites from the Survey are released through 
the pages of Commercial Risk Europe and online 
throughout the year 
with the full findings 
published in a single 
report in October. 

Further information 
regarding sponsorship 
options is available on 
request.

Special Reports 

The Commercial Risk Europe Special Reports are 
produced in both print and digital [PDF] formats.

The Special Reports provide our experienced 
editorial team with the opportunity to work closely 
with one or a small group of sponsors to take an 
in-depth and often technical look at a key market 
theme. Each Special Report is published as a fully 
independent product and will typically contain 
data, analysis and interviews from a range of 
market participants and will include an interview 
with the sponsor. The sponsor is also able to 
work with the editorial team to help to guide the 
content around specific 
messaging combined 
with high impacting 
sponsorship branding 
and advertising. 

For a list of the planned 
Special Reports for 
2019 please contact us.

Sponsored Reports 

Commercial Risk Europe is pleased to offer a series 
of Sponsored Report opportunities. Sponsored 
Reports provide firms with a platform to publish 
their own thought leadership material, combined 
with independent content from our journalists 
under a co-edited process. These reports provide 
an excellent route to market for firms that are rich 
in intellectual capital looking for a trusted and 
relied upon media outlet with an information-
hungry audience.

SPONSORS

COMMERCIAL RISK 
EUROPE’S CAPTIVE  
SURVEY 2018

Growing Role For Captives
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SPONSORED BY

Commercial Risk Europe’s 
European Risk
Management Survey

Risk 
Frontiers
Europe
2017
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Online

Populated by news and analysis on a daily basis, the 
Commercial Risk Europe platform provides an excellent 
online channel for advertisers. 

The site is responsive in design ensuring that it is 
compatible for all devices and advertisements are 
served through Googles DoubleClick programme. 

The new platform provides a range of high impact 
advertising positions including Billboard, HPUs, MPUs, 
Leaderboards and Custom ads.

The Commercial Risk Europe platform also provides 
opportunities for selective native advertising 
[advertorial], enabling firms to publish thought 
leadership content.

New modern look with responsive design ✔

High impact advertising positions ✔

Native advertising options ✔

Geo and word tagging function ✔

DoubleClick traffic management ✔

  WEBSITE ADVERTISING RATES 

A Billboard £5,400

B Super Leaderboard £5,400

C Leaderboard £5,000

D Skyscraper £3,500

E Double MPU £3,500

F MPU £3,500

G Bottom Leaderboard £1,500

Advertising rates are gross monthly rates and assume 
100% occupancy per month. Pro-rata share of voice 
rates are available on request. All rates quoted are 
subject to applicable VAT at the prevailing rate.
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Weekly Email Newsletter

The Commercial Risk Europe weekly email newsletter is published 48 weeks in 
each year. Its improved and easy to read format with news and analysis content 
has really struck a chord with the insurance community in Europe. From a 
starting point of 200 readers the newsletter is now distributed to over 5,200 risk 
management and insurance executives across Europe and further afield.

Leaderboard, MPU and Custom advertisements are available in high impact positions.

  EMAIL NEWSLETTER ADVERTISING RATES 

1 week 12 weeks 24 weeks 48 weeks

Leaderboard £1750 £1575 £1488 £1313

Leaderboard bottom £1250 £1125 £1063 £938

MPU £1250 £1125 £1063 £938

Custom ad £500 £450 £425 £375

Advertising rates are gross rates and subject to applicable VAT at the prevailing rate.

 NEWSLETTER ADVERTISING SPECIFICATIONS

For all banner sizes supplied:

File types accepted: JPG, PNG, GIF

Target URL: Please provide your target URL and any third-party tracking tags along with 
the creative

Hosting: Your advert will be uploaded to CRO’s secure CMS 

Animation: All important messaging/branding/calls to action should sit on slide 1 of the 
creative, due to some email clients not displaying beyond slide 1

www.commercialriskonline.com 
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S&P revises AIG’s rating outlook to negative on
back of P/C performance
S&P has revised its outlook on AIG to negative from stable, citing below par performance

in its commercial property and casualty business. The rating agency has, however, also

affirmed AIG’s A+ insurer financial strength rating because it believes the group’s

underlying risk and financial profiles remain strong. In addition, S&P has affirmed its

BBB+ long- and short-term counterparty credit ratings…

QBE to establish Brussels subsidiary post-Brexit
Business insurer QBE has confirmed that it will establish a new subsidiary in Brussels to

enable it to continue to benefit from EU passporting rights after the UK leaves the bloc.

QBE’s European headquarters will remain in London, but the insurer’s new Belgian office

will handle European business from existing EU offices and European business placed in

the London market.…

RSA chooses Luxembourg for new EU base
RSA will open a new office in Luxembourg in direct response to the UK’s decision to leave

the EU. It will join a growing number of insurers that have chosen Luxembourg to set up

an EU base post-Brexit, with AIG, Hiscox and FM Global already confirming new

subsidiaries in the country. According to reports, RSA’s new office will be staffed…

UK firms lack cyber-savvy workforce to protect
against security threats: Willis survey
The majority of UK businesses feel they are protected from cyber attacks but there is a

worrying lack of awareness among employees about their role in managing the risk,

according to a new survey by Willis Towers Watson. The survey also found that only a

quarter of firms believe they effectively manage cyber risks that fall outside of their

insurance…

Buyers lobby for post-Brexit access to London
market
UK insurance and risk management bodies are lobbying to keep insurance markets as

open as possible following Brexit, but some experts believe European partners need to put

their case to EU negotiators for continued access to the London insurance market.

According to Airmic, UK insurance buyers would like to see the continuation of

passporting rights, which enable insurers to cover…

Closing date for European Risk Management
Awards draws near
The 28 July closing date for entries into this year’s European Risk Management Awards,

hosted by Ferma and Commercial Risk Europe, is fast approaching and the judges will

have a tough time choosing the winners, with many outstanding nominations already in.

The 2017 awards follow the successful launch event last year and will once again reward

excellence in risk and…

False sense of security over cyber risk following
GDPR delays
Delay in the adoption and implementation of the EU’s General Data Protection Regulation

(GDPR) means some risk managers have potentially placed the matter on the “back

burner” and could therefore be storing up severe problems for their employers, according

to Alan Moore, head of UK business and global chief underwriting officer at Generali

Global Corporate & Commercial (GC&C). The GDPR…

More UK businesses hit with data protection fines
as GDPR looms
Breaches of UK data protection laws during 2016 attracted 35 fines totalling £3,245,500 –

almost double the 2015 total. With just under a year to go until the biggest change in

privacy laws for more than 20 years, the numbers do not bode well as UK organisations

risk even larger fines if they fail to ensure compliance with the General…

EC treatment of insurance sector criticised by
Insurance Europe
Insurance Europe has criticised the European Commission over its treatment of the

insurance sector in the past few years, in particular in terms of prudential treatment and

supervision. In its Annual Report 2016–2017, Michaela Koller, director general, and

Sergio Balbinot, president, write: “When this European Commission began its mandate in

2014, we had high hopes. Its aim is a stable…
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Newsletter advertising 
specifications

1

2

3

4

LEADERBOARD
Dimensions: 728px x 90px

File types accepted: JPG, PNG, GIF
Target URL: Please provide your target URL and any 
third-party tracking tags along with the creative
Hosting: Your advert will be uploaded to CRO’s secure CMS
Animation: All important messaging/branding/calls to 
action should sit on slide 1 of the creative, due to some email 
clients not displaying beyond slide 1

1

MPU
Dimensions: 300px x 250px

File types accepted: JPG, PNG, GIF
Target URL: Please provide your target URL and any 
third-party tracking tags along with the creative
Hosting: Your advert will be uploaded to CRO’s secure CMS
Animation: All important messaging/branding/calls to 
action should sit on slide 1 of the creative, due to some email 
clients not displaying beyond slide 1

2

CUSTOM
Dimensions: 345px x 90px

File types accepted: JPG, PNG, GIF
Target URL: Please provide your target URL and any 
third-party tracking tags along with the creative
Hosting: Your advert will be uploaded to CRO’s secure CMS
Animation: All important messaging/branding/calls to 
action should sit on slide 1 of the creative, due to some email 
clients not displaying beyond slide 1

3

LEADERBOARD
Dimensions: 728px x 90px

File types accepted: JPG, PNG, GIF
Target URL: Please provide your target URL and any 
third-party tracking tags along with the creative
Hosting: Your advert will be uploaded to CRO’s secure CMS
Animation: All important messaging/branding/calls to 
action should sit on slide 1 of the creative, due to some email 
clients not displaying beyond slide 1

4

How to supply your advertising
Please email to cmorrish@commercialriskonline.com and 
copy in your sales contact 
Technical queries: cmorrish@commercialriskonline.com 
Booking queries: call or email your sales contact
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3rd Party Thought Leadership Content

Commercial Risk Europe recognises that firms put a big emphasis on thought 
leadership. For that reason we are making, for the first time, the Commercial 
Risk Europe platform in both print and Online formats available as an outlet to 
publishing third-party content.

Through content licences we are enabling a select number of firms to publish 
thought content that will sit alongside our own editorial features and news stories.

Articles are written by the firm and supplied in word format to us and we then 
publish them on the platform.  Images/data graphs can also be included. Articles 
will appear in the same manner as our own content and will be displayed as a ‘run 
of section’ piece meaning that they will slot into a standard article section. 

Selected articles will also be chosen to appear in the weekly newsletters which are 
sent to over 5,200 people.

All third party content is published in front of our Online subscription wall ensuring 
maximum ease for readers to access the content in full and without a subscription. 
This also enables firms to promote their thought leadership content via social 
media channels and encourage their audiences to view their content in an a trusted 
news outlet.

The articles will also remain on our website indefinitely and form part of our 
content archive. 

* Price on application

Examples below of 3rd party content running on Commercial Risk  
www.commercialriskonline.com/ipn-experts-corner
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Executive Roundtables 

Our European focused executive roundtables enable 
firms to facilitate discussion, provide a platform for 
the sharing of intellectual capital and to market their 
brand and experts. Each roundtable will typically 
involve 8-10 senior executives, carefully assembled 
through collaboration between Commercial Risk 
Europe and our commercial partners.

Following the roundtable, a report of the discussion 
will be produced by Commercial Risk Europe and 
published and distributed to the full print circulation 
and published on the website. Our commercial 
partners are also able to post the report on their own 
digital platforms.

European Risk Frontiers 
Events
Commercial Risk Europe’s close and regular dialogue 
with European risk and insurance managers and their 
associations through our annual European Risk Frontier 
Survey [see page 5] enables us to design and deliver a 
series of community building Risk Frontiers events.

Each event provides insight and information on topical 
market issues through a combination of presentations, 
panel discussions and extended networking breaks 
focused on relationship building and networking.

The events enable commercial partners to position 
themselves as a leading voice around key market issues 
and in leading regions through speaking roles and high 
visibility branding. It also enables firms to meet and 
communicate with existing and prospect clients in a 
relaxed social environment.

Executive 
Roundtables - topics 
scheduled for 2019:

Cyber 

Supply chain

Emerging Risks

Captives

Claims Management

Global Programmes

Climate Change

Technology & AI

Employee benefits

Partnership information 
and associated fees are 
available on request.

European Risk 
Frontiers Seminar 
2019 schedule:

Spain

Nordics  

Belgium  

Partnership information 
and associated fees are 
available on request.
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High Level Conferences

Our conference programme provides high level 
content from a range of market leading experts 
on topical issues. These are full day events that 
combine education, thought leadership and excellent 
networking between risk and insurance managers and 
the risk transfer markets that support them.

Commercial Risk Europe are developing a range 
of annual conferences that are recognised for 
addressing market changing events through high 
calibre technical content. The conferences deliver a 
range of sessions through a combination of keynote 
addresses, presentations, case studies and panel 
discussions from a range of risk, insurance, academic 
and regulatory executives.

The conferences enable commercial partners to 
position themselves as a leading voice around key 
market issues. They also provide opportunities for 
speaking roles and high visibility branding.

GLOBAL PERSPECTIVE

EXPERT INSIGHTS

IN-DEPTH WORKSHOPS

HIGH-VALUE NETWORKING

 

Conferences 
scheduled for 2019

May LONDON 
NEW Climate Change 
Risk Management

May LONDON 
NEW Global 
Programmes

June LONDON  
Claims Management

September LONDON 
Construction Risk 
Management

November LONDON 
NEW Africa Risk, 
Insurance & Finance 
Summit

December LONDON 
Supply Chain Risk 
Management

Partnership information 
and associated fees are 
available on request.
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European Risk Management 
Awards 2019
London - 8 October 2019

The European Risk Management Awards are hosted by Commercial 
Risk Europe and Ferma [The Federation of European Risk Management 
Associations]. Launched in 2016 these awards recognise and promote 
excellence amongst the 4,800 risk managers Ferma represents and the risk 
transfer market who support them. Now in its third year the awards have 
proved to be a huge success and a recognised annual event in the calendar.  

Once again for the 2019 awards there will be three different category 
groups focusing on:

Excellence in Risk Management 

Excellence in Customer Service

Industry Leadership

 
Firms are invited to align with Commercial Risk Europe and Ferma as 
an awards category partner, which will provide high visibility marketing 
throughout the Awards initiative, attendance at the gala dinner and the 
presentation of your chosen award category to the winner.

Partnership information and associated fees are available on request.

2019
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PRINT, DIGITAL & EVENT MEDIA PACK 2019

CONTACT:

Hugo Foster

E: hfoster@commercialriskonline.com

T: +44(0)203 858 0191

Stewart Brown

E: sbrown@commercialriskonline.com

T: +44(0)203 858 0190

VISIT: www.commercialriskonline.com


